
I am disturbed that Sinclair, a media company that 
reaches one quarter of the US, is pushing a highly 
partisan TV ad shortly before the presidential 
election.

This is not a democratic process when the access 
granted through the public resource is used by a few 
companies like Sinclair to control what we see, 
rather than reflecting community values and points 
of view.

We need to strengthen media ownership rules, not 
weaken them. License renewal through the FCC mus 
t be a meaningful review of how media contribute to 
our communities, not a blank check to profit from 
the commons.

 Thank you.


